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Growing Pains
Remcmber how, when you were a kid, you

couldn't lvait to be grown up? And then, as you did
grow, you recognized all the problems and
responsibilities that go along rvith growth. Your co-op
is in rather the same p'osition; wc're gefter bigger, and
stronger, and finding that there are more challenges out
there than rve'd really thought much about.

On May 13, I attended the North Farm
Cooperative's General Membenhip meeting (for those
of you who may not knorv it, North Farm is our largest
grocery supplier and, just as you are a member and part
owner o[ Northwind Natural Foods Co-op, Northwind
is a member and owner of North Farm). Whrle there. I
had a chance to visit one of Madison's oldest, most
successful and profitable co-ops, and it struck me that,
if we followed their example exactly - carried rvhat
they carried, displayed it like they display it, etc. -- rve
probably wouldn't last two years. We are not
Madison, and our customers are not Madison's
customers.

My point is that while we can and should leanr
from other co-ops, we are unique and, in manv areas,
we have to find our own way. What we have that no
other co-op has is, quite simply, you; and you are a
singular human rvith singular needs. Whatever else we
iue, we @a co-op, and without member participation
and involvement-- YOUR participation and
involvement, in case the point wasn't clear --we cannot
maintain our grolvth.

If 
-vou 

<zn give of your time, either as a
volunteer during the week or as part of the monthly
WorkBec, wonderlul. Giving oi your shopping d-ollar
should be bccominc easicr as wc exoand the foorls and
health-oricntexl iteris we carry, and as wc continue to

But if you haven't the time, and can't
appreciably increase 1'our spending with us, vou can
glve us your thoughts, your ideas, your suggestions.
If at all possible, put them in writing so we can compile
something of a diary of how you, our members, view

our progress.
You'll be seeing a lot more changes in the

future -- hopefully, changes for the better, to better
sen'e you and to better provide those things you want
from your (that's YOUR) co-op.

As our ads say, "We're here for vou. "
--Roger Margreon, Store Manager

President's Report
Northwind is moving ahead, growing into it's nerv,
bigger store. Our product committee hirs been busy
researching new product ideas for Northwind, and
surveying customers to learn what new products they
would like to see. We want vour inDut!

The markcting committee is beveloping a local
Advertising campaign to dcvelop more customers in
our iuea- We hope to spread the word about all the
great products Northwind offers -- everything from our
super spice collection, to specialty teas and coffees, to
natural body care items. Also, keep you eye out lbr
Northwind billboards this summer.

Northwind is growing, and we need the help of
volunteers more than ever. If you car help out a few
hours a month, or a few hours a week, let us know,
and we'll put your talents to rvorkl We need help rvith
everlthing from dusting and clcaning, bagging,
s,indow displays, idea generation, etc. Give Roger a
calll
--Tetry Dunhdn, Boad President

Quote ol the lssue: "Check out local food co-
ops. If handy, you're likely to ger your best buys and
quality from co-op shopping. "
-lrcm Jane Brcdv's Good Food Book

NoRrHut$lD NErrsis published by Northrvind Naiuml Foods
Cooperative, lnc- for its mcmbership, ktters to the Edilor
and other contribulions are encoumged Typed copy ts
much appreciated. Please include your name and telephone
number Deliver or mail submittals to the store.
Plcase nolify tLs if you change your mailing address
This issue's editor l,an-y I. Sands



CusromeR PRonuct SuRvey Rnsclts
Store Distribution: March 1 & thru April 29, 1995

45 surveys completed and compiled here

1. Are vou a member of Northwind Co-op? Yes: 32 No: 14

2. How otten do vou shoD at the C,o-oo? once/ week: 18 twice/week: 2 3x/week: 2 once/month: '10
twice/month: 5 3x/month:5.

3. What is imoortant to vou about the produc'ts vou buv at the Co-op? organically grown: 27
unretined/unprocessed: 37 locally produced: 14 competitive pricing: 18.

4. What % of vour qrocerv bill do vou spend at the Co-oo? 0% = 1 5%= 3 1v/.=8 2ook=8 25ok =1

5k=2 .10%=6

3O%= 4 33k= 4 50%=5 6Ok =1.

5. What 7o ol vour non-food qrocerv bill do vou spend at the Co-op?
15%=1 2Ook = 3 30"k = 'l 4O%=1 50% =

0%=3
1.

6. What new food products would vou like the store 1o stock? low sugar, low tat, no lat, organic produce that keeps
(carrots, potatoes), Hagen Daz, assorted rice (jasmine, ltalian, etc), large figs (not black mission), dried cherries, ethnic
foods (especially Mexican), GOOD tortillas, whole and slice green chilies, Indian and Thai food, another brand of whole
grain bread to expand selection, meat alternatives, powered cheese, unsweetened carob chips, unsweetened carob
covered raisins, larger bags of unbleached flour and pastry flour (5 & 10 lb), Great Harvest Bread, several requsets (made
without tats or oils).

7. In what food areas would vou like the store to exoand? frozen lood: 3 convenience meals:1o
ethnic food: 16 canned food: 4 snacks/cookies: 5 juices/cold beverages: 10 hot beverages:

breakfast toods: 5 condiments: 6 others: 2 (mentioned: snacks3 bakery: 13 cheese/dairy:14
for kids' lunches).

8. In what non-food areas would vou like the store to exDand? vitamins & supplemenls: 14 paper products:8
household: 10 health &bodycare: 17 others: 3 (mentioned: crafts by members, green cleaners, bath items,
recycled paper products).

9. Do vou have a dietarv oreference? diabetic:1 lowsalt:15 lowsugar:14 allergy: I vegetarian:20
others: I (mentioned: vegan, low fat, no dye, fat lree, recycled, wholesome, non-dairy, no preservatives, organically

orown).

10. When vou buv orains. beans, etc. would vou Dreler . . . prepackaged: 7 tJulk:.29 both:1

Additional comments: More canned/iars, not prepared foods, More food. More variety shampoo & conditioners.
Veggie pockets don't list nutritional info - all prepared and ready to eat products should have this info. Neat slore, we
it. Everything I have asked for you have gotten for me. I like the new store a lot: cleaner, brighler, more open. You need
adequate parking: streets are often full. Enjoy being able to get things in bulk. Spices are wonderful! Very nice slore.
Helplul, friendly people. More variety in general would be appreciated. Long t€rm storage toods, "survival" such as
beans, peas, oalmeal, cornmeal, etc. Organic meats & produce. Micro brewery beers would be big sellers. Expand the
cheese area: no one has ever replaced the old Decker Dairy store. lf we had the largest cheese selection in town it would
be another strong draw. Lower mark-ups on staple foods. LIS 5.11-95

Board of Directors
Terry Dunham, president 932-ffiI4
l-arry I. Sands, vice president 561-2880
Tim Feldt, Treasurer 932-3Y'7
Tnna Wick, secretary 561-3009

The next monthly meeting of the Board of Drectors
will be Wednesday, Jure 7, at 6:00 pm at the store.

The Co-op BoD Meeting
Minutes: Condensed

We norv have a new coffee line called 'Equal
Exchanse" which will be in addition 8c the current
"Frontler" line of coffee.

The co-op provides the coffee for
the First of America Bzmk scrcial secuntv



day which rs on thc third t'rf cvery month.
We arc pursuing an aggrcssir c

adr.ertising campaign. Thc co-op rvill rent
trr,o local billboards this summer and lcttcring rvill be
painted on the two front store n'indolvs. Lolk ftrr new
ads in the Globe comtng stxtn.

Tim Fcldt u'as appoinrcd to fill thc vacant
treasurcr's position made from the resignation of Karl
Overholt.

Next Board meeting lvill be June 7 at 6:(X) pm
at thc store.

--Zona Wick, Board Secretary

Product Policy Committee
The PPC has been meeting every third or fourth rveek.
The Cuskmer Product Survey $'as distributed li)r two
full months (March & April) in the storc and thc results
have been compilcd and tabulated and are included, in

family from the results of this sun-ey. Take a l(x)k at It
and get back to us r,vith your furthcr suggestions.
--Larw SaNs. Committee Chair

Northwind Calendar

May 25 Product Policy Committee, 7pm

June 7 BoD regular meet inS, 6:OOPm
lune 1 8 June WorkBee, 

. lO:00am

July 5(?) BoD regular meet ing, 6:O0Pm
July 16 July WorkBee, 10:00am
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Black River Pottery
Monday - friday: 7am - 3Pm

Saturday, Sunday and evenin8s: by aPpoirtment

Nanry RamsaY, Potter
(906) 932-4038 or 932-1093

store \\'lth questlons.
Newsletters are scheduled for Septembcr and

November. Cop.v.' deadlines are August 2l and October
23, respeclively.

>>> don't forget <<<
Sunday WorkBees are held monthly at the store to
help clean up and straighten up in the store and work
areas. This is a real ea.sy lvay to get involved as a
n'orking member to eam a higher slore discount. Plus,
WorkBees are alrvays good fun! WorkBees are
generally held the third Sunday of each month from _
i0:0O to l:tlo. Check the store lor the exact datc and
come ioin the fun!- 

The Budget Review Committee and
Treasurer rcquirc that all budget requests for next
year's budget be presented to Tim Fcldt by thc Junc 7
Board of Driectors' meeling. Contact Tim through the

Coffee, Please
Coffee is a socialllr acceptable, stimulating, and
addictive drink that helps keep you awake and alert at
practically no caloric cost -- only -5 calories a cup. -
Coffee, in [act, comcs closer than any other part of thc
t-vpical Amencan diet to giving us something for
nothlng. The secret 0f coffee's popularity is the mind-
altering drug caffeine, primarily responsible for
coffee's stimulatrng effects. Rrr better or $'orse, rve

Third World farmers and U.S. consumcrs;
as well as providing orSanic, Sreat tasting

Newsletter Ads
'lb help cover ne$,sletter e\penscs we are accepting a limited

mrmber of small business ads for the nc$ sletter. We hoPc

thcre u ill be support lbr the newsletter from co op members

uho havc their orvu busincsses or prof'essional senices

The cost is yerJ' lo$ at onlv $ I 0 for a business card size ad

Contact l-arry Siurds to place yotr ad.

(-



col lee.
Come on in thc co-oo and chcxrse one of the

manv ro.Lsts and flavors of ioffee from E<1ual
Exchange or Frontier and read the literature provided
on brewing grcat tasting, strong coffce.

For that leftover cup of coffee try this recipe (from Janc
Brcxl1) lbr a moist cake that makes a great snack or
picnic cake, as well as a not-too-sweet dessert. All the
ingredients can be plgghq5€d at Northwind Co-op.

Coconut Coffee Cake
l/2 cup bran ready-to-eat cereal
I cup cold, strong coffee
I l/2 cuos flour
I tcaspo-on b:rkrng soda
li2 teaspoon salt
I tcasp(x)n crnnamon 

-!d4tP *

3/4 cup sugar
l/4 cuo oil
I tablespcnn vinegar
1/2 teaspoon almond extract
1/2 cup flaked coconut

1. In a large mixrng bowl, combine the cereal and
coffee, set aside.
2. In a small bou4, stir together the flour, baking
soda, salt, cinnamon and sugar. Sct aside.
3. inlo the oereal mixture, add the oil, vinegar, almond
extract. and all but 3 tableso<.xrns of the coconut. Add
the flour mirture and stir to combine insredients.
4. Pour barler into a greasetl 8X 8 inch-bakrng pan.
Sprinkle reserved coconut on top.
5. Bake at 350 for 15 minutes.

+*Bread Flour: 35Plpound, Save 407o
**Rice Dream: $l.99,Save 327o

*xPuffs'n Honey or Banana-O's cereal:
s2.25

* *Chamomile Shampoo and Conditioner,
twin pak: $6.19, Save407o

**Xylifresh Peppermint toothpaste: $2.81,
Save 257o

*xBarbara's Fat Free Cookies: $1.95, Save
257o

**R W Knudsen Organic Apple Juice:
$1.89, Save 3070

**After the Fall Sparkling Juice Soda:
$4.79. Save 2O7o

Northwind Natural Foods
210 South Suffolk Street
Ironwood, Michigan 49938
906-932-3547

Cooperative, Inc.

STORE HOURS
Monday thru Friday

9:00 to 5:30
Saturday: 10:00 to 4:00

Sunday: closed

Ayla's Organics Salsa
Millina's Finest Crushed Garlic
Santa Cruz Spicy Pinto Bean Dip

-The Spice Hunter Garden Dip & Seasonin
Vita Spelt pasta
DeCecco pasta
Deli Style Sesame Wheat Crackers
Fantastic Foods, Jasmine Rice
Patak's Original Mango Chutney
Market Spice Tea
Annie's Macaroni and Cheese
Nectarade Beverage Crystals

Again Nut Butters, several varieties
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