Extended Hours at the Co-of

Monday-Wednesday 9am—6p
Thursday & Friday 9am—7p
Saturday 9am—6pm
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THANK YOU, STEVE!

We'd like to take this opportunity to thank Stevargke N el S Theveysy @evioesl Leier
for his tireless service on the board of direct@teve $6.99 reg. $9.99

has seen the Co-op through rain and sunny wea Hr 4 T R o
sometimes even icy weather. He has served as pnegid Sale $2.49

secretary, treasurer, and maintenance man. Hencedgi
to serve the co-op weekly by taking recyclableghte
proper facilities.

Ezekiel Organic Cereals
$4.99 reg. $5.99

Garden of Eatin' Chips

L 2 for $5.00 reg. $3.49
We couldn’t have done it without you, Steve! o e

Spectrum Organic Extra Virgin Olive Oil

|n thIS issue' $14.99 reg. $18.99 SAVE $4.00!
Working Members. | IT PAYS TO BE A MEMBER!!
Manager’s Letter
The Silk Controversy

General Membership Meeting Recap ; Switch to our
Vendor Spotlight . e-newsletter and get

Flu Prevention ) G 10% off your
Featured Section..........cccooviiiiiii i, o next purchase!

New Mailing Lists & New Website
From the Kitchen Of 7 Send your request to outreach@northwindcoop.firg
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Cooperatives derive their strength from the active
participation of their members. Volunteering as @king member
at Northwind Natural Foods Co-op has many benefis-op
volunteers can be proud to know that their effefph the co-op to
succeed. Volunteering at the co-op is a great weajearn new
skills, make friends, and save money.

Members who volunteer6 hours each month receive a
10% discount on their co-op purchases (excluding beer, winek mil
and bananas). Volunteer more than 6 hours and dlende rolls
over to the next month. More than 1 adult in yowusehold?
Volunteer hours are calculated per membership #camdbe split
between adults in the same household.

The co-op can use volunteers in a variety of ctipac
including, but not limited to: stocking, cleaniramd help with snow
removal. Have a talent or skill not listed? We coptobably use it!
Sign up at the register for a time that works fou.y

Looking for a bigger challenge? The co-op is $tilking
for both a Bulk Foods Coordinator and a Producer@ioator. The
Bulk Foods Coordinator position requires6ahour per week
commitment (2 days per week). The duties of thekBibods
Coordinator include: regular maintenance and ctepoif the bulk
bins, filling and rotating stock, bulk food bin kling, and refilling
bagging supplies. The Produce Coordinator posdisn requires a
6 hour per weekcommitment (3 days per week). The duties of the
Produce Coordinator include: ordering produce, o@ag the
produce cooler, making signs and price lists, aadkisg and
buying from local producers during the summer mentiva will
provide guidance and training to volunteers intigsin either
position. Because both of these positions involveigger time
commitment, they receiva bigger discount: 25% on co-op
purchases(excluding beer, wine, milk and bananas).

With all the new-comers to this area and new membe
have a great opportunity to grow. Let's work togetto make this
year the best yet!



Controversy: Silk Soymilk

By Megan Fuller

Silk Soymilk was once organic, independently owned,
supported American Farmers, and produced in anr@mvientally
responsible manner: this is no longer true. Thie I8i#nd has changed
so radically that co-op managers across the courdxe refused to
continue stocking it. The Organic Consumers Asgdmeia a
consumer protection organization and organic abjtice advocacy
group, has called for a boycott of Silk.

In 2002 the Silk product line was sold to the daiehemoth,
Dean Foods, the largest milk processor in the dnB¢tates. Soon
afterwards Dean Foods began pressuring domestinigrdarmers to
match the prices of their Chinese competitors. Néxey began
introducing new products under the Silk brand madéh
conventional soy beans instead of organic. Bef@i@d)bought by 1
Dean Foods, all Silk products were made with 100%aoic soy The General MemberShlp
beans. To make matters worse, many of their prgdue now made - .
with hexane extracted soy flour. Hexane, a byprodiicgasoline Meetlng A Recap
refining, is not only a neurotoxin with unknown effs on human 3
health, it's classified by the Environmental Prditat Agency as a yEY REMS (NNIFS EHeele) SEEiE)
“hazardous air pollutant.”

On November 7, 2009 at 10 am, Northwind Natural

. ) . ; -~ Foods Co-op met at the Gogebic Area Thrift Shop Coffee
biggest deception. Last year Silk reformulatedrtbatire product IlneRoom to share a delicious potluck and to conduct the annual

and began manufacturing almost all of their proslustith - :
conventional soy beans. Silk failed to inform rketiesi of the change.General NMaeorrmkiJeIZS;l:grIJ\i/le?)tlljrr]gbresident spoke enthusiastically
They also neglected to change the UPC codes om thenerly about the co-op's “record-breaking positive year’ with 200

organic products, which resulted in many retailenknowingly_ members and many new projects planned for the future. She

ordering non-organic products. Silk then reintraeiliseveral of thelrdiscussed challenges that still lie ahead such as the economy
products in “new” organic lines... sold at a higpece. :

the need to raise money for the facade project and the ongoing
desire for more working members to help us “skate to where

It wasn't until 2009, however, that Silk practiceteir

These most recent changes have proved to berilesfraw L ~ N
for many retailers and consumers. Northwind Nat#abds Co-opth€ PUck is going, not to where it's been.
stopped carrying almost all Silk products when estoranager Eva Eva Smith-Furgason, our store manager, then followed
Smith-Furgason became aware of Silk's deceptiontfé request ofVith & reflection of her seven years as manager and the many
several members with dairy allergies, the co-dpstticks Silk’s non- €hanges and improvements she has been part of: from new
dairy creamer but is actively searching for an ptasle alternativePinS: t0 remodeled office area, to the recent addition of beer

that reflects the co-op’s mission statement whiid serving its and wi_ne to the inventqry. She also discussed her_continual
members needs.) balancing act to keep bills paid and prices competitive in the

current economic situation. She gave heartfelt thanks to all the
Northwind Natural Foods Co-op is proud to carry @ric Valley soymembers for attending and to Steve Garske and David Graczyk
milks as a refrigerated non-dairy alternative tolkSiFor more for their eternal help in all projects, to Jeanean Santini and

information on Organic Valley see their featurepage 4. Steve Garske for many years spent caring for recycling and
waste disposal, and to her husband, David, for his excellent
Kastel, Mark. "Why OCA is Calling for a Boycott 8ilk Soymilk". Organic Consumers Craftsmanship WiIIineg given when needed

Association. December 7, 2008p://www.organicconsumers.org/articles/article228.cfm

David Graczyk, our treasurer, then went on to discuss
"Boycott the Shameless Seven - Organic Outlaws lirp&actory Farm Milk as 'USDAOrganic'".the CO'Op,S financial picture. He eXpIained how our recent
Organic Consumers Association. December 7, 2008//www.democracyinaction.org/dia/ change in the method used to take inventory had resulted in a
organizationsORG/oca/campaign.jsp?campaign_KEY=4756 discrepancy in the end-of-year figures. Further discussion
concluded in the statement that our goal is to end up even at
the end of the year and to give everyone good food at good
prices.

Eva discussed her new idea to create a co-op
scrapbook to begin a visual history of the co-op. She requested
members to send her photos, news articles, etc. from the co-
op’s past. Future plans for the co-op include a co-op website,
newsletters and specials online.

The only board of director change was that Teresa
Wagner was elected to fill the vacancy left by Steve Garske,
who has served on our co-op board for many years. The
meeting ended with all continuing to enjoy the delicious food
and beautiful, sunny autumn day.




By Megan Fulle

Vendor Spotlight

Organic Valley Familysufficient member interest
of Farms is different from manyr ordered by the case for
of the other players in théndividual members.
organic food industry in severdPeriodically we also have
key ways. The most strikingoupons for Organic Valley products available famber use; ask a
difference is that Organic Vallegashier about what's currently available.

isnt a corporation: it's a
cooperative. Not only is Organic

You can print you own Organic Valley coupons oaliat:

Valley a cooperative, it is dittp://www.organicvalley.coop/coupons

mission driven organization with

a strong commitment to
sustainable organic farming practices and the pratien of the
family farm.

Founded in 1988 as a cooperative of seven Wisadasiily
farms, today Organic Valley, with 1398 members,the largest
organic farmer-owned cooperative in North Ameritaan industry
dominated by giant factory farms, the cooperatmening model is
crucial to the continuing viability of the sustdiha family farm. The
cooperative structure gives farmers the finanogusity and brand
recognition necessary to survive in today’'s contiweti market.
Because Organic Valley is a cooperative and nobrpcration, the
individual farmers are owners and democratic pigdiats, allowing
them to retain a degree of autonomy and controbmailable to small
farmers who produce conventional products.

Additional information about
Organic Valley Family of Farms and their
business practices is available on their
website at: http://www.organicvalley.coap
Their website also contains information
about the individual farmers that comprise
Organic Valley (find the nearest one!) as
well as current news articles pertaining to
organic issues, special deals, an online tool
that lets consumers see the impact of their
purchases, and activities for children.

Organic Valley strives to protect national organl
regulations, yet the ideal of “organic” they emtzragmes well beyond
the minimal USDA standards. Organic Valley defioeganic as: A
philosophy and system of production that mirrors tlatural laws of
living organisms with an emphasis on the interdepece of all life.”
One way that their farmers achieve this is by udimg following
methods: humane treatment of animals, holistic ueso
management, pasturing animals, crop rotation, stip contour
farming, cover crops, and integrated pest managemen

Northwind Natural Foods Co-op is proud to carryaaray of
Organic Valley products. The products we currersigck include
plain and vanilla soy milk, raw milk cheddar cheeaésconsin raw

milk cheese Jack style, and regular whole milk agdt cheese.

Advertise In Ehe Newsletter

Business Card Sized Ad $15
($10 for members)

Submit ads to:
outreach@northwindcoop.org

Additional Organic Valley products can be stockddthiere is



Attention cross country skiers!
January 8th & 9th

Join area enthusiasts for Ironwoods 1st annual
Nordic ski marathon.

With a 42K full marathon, a 21K half marathon an
a 10-16K “Taste & Tour” there’s something for
everyone.

Visit
WWW.Sisuskifest.com

for details and registration
links.

o

For a limited time get all
your Now brand Vitaming
at $2.00 offper bottle!

No Limit!

Offer good: 1/01/09-1/31/09




Flu Prevention the Natural Way . 3
Compiled by Megan Fuller
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Northwind Natural Foods Co-op is excited to ann@heo new electron

mailing lists as a free service to our members asndart of our ongoirjg
member outreach effort.

The first mailing list will be sent out weekly amdll inform members Whic
fresh items will be arriving in our produce cookmat week. The secofd
mailing list will contain “member only” sale notis&and new product updajes
as they are made available. Both mailing lists galllive in January.

Send an email tmutreach@northwindcoop.orgith “mailing list” in the

subject field. In the body of the email please ggeghich mailing list(s) yo
would like to receive.

'#$#%&!.' (rn o)
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Northwind Natural Foods Cooperative
116 South Suffolk Street
Ironwood, MI 49938

((

Northwind Natural Foods Co-op
Mission Statement

1. To provide a marketing and purchasing outlet gamarily
natural, organic, unprocessed foods and relatethsitext 3
minimum price, on a nonprofit basis.

2. To educate and promote to the community hedlfagtyles,
wellness and a whole foods diet emphasizing natarghnic, anc
unprocessed foods.

3. To educate the community to the benefits anémiiatls of ou
cooperative and cooperatives in general and to ead@ wit
other cooperatives.

Publication Information

TheNorthwind Newss published quarterly by Northwi
Natural Foods Co-op as a service to its members iShue wa
edited by Megan Fuller (Outreach Coordinator). Aiddil
content was provided by Eva Smith-Furgason (MaragEhne
layout and design were created and edited by Leedmith.
Article authors are credited next to their conttibos. Wel
welcome member submissions.
We're always looking for new recipes and articleds. If
you'd like to contribute ematutreach@northwindcoop.arg
Printed on 100% Post-Consumer Recycled Paper




